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The intelligent, automated, 
worldwide solution  

      

     Fraud  

 > Counterfeiting  < 
     Piracy 

    Brand monitoring  
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Don’t forget 
to watch  

 the grey areas  

Among all the fakes 
and copycats, 
unauthorised 
distributors misuse 
your trade marks, 
eroding the integrity of 
your brand and eating 
into your sales through 
legitimate channels. 

Unscrupulous affiliates 
sell grey market goods 
or factory run-ons, 
threatening your 
pricing strategy and 
long-term profitability. 

And while these 
activities do not strictly 
fall under the heading 
of counterfeiting, they 
can hurt today’s 
business and 
tomorrow’s prospects 
in much the same way. 

Since the opportunistic 
traders involved draw 
no distinctions 
between brand abuse, 
grey market retailing 
and selling counterfeit 
goods, it makes sense 
to deal with these 
problems together.  

The approach and the 
technologies needed 
are similar, and 
Envisional’s intelligent, 
automated systems 
are the perfect tools for 
getting to grip with 
these dubious 
activities. 
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Piracy feeds  
the fake 

factories 

Digital content 
providers, in markets 
from software and 
entertainment to in-car 
navigation systems, 
face special difficulties. 

They have to grapple 
with the problem of 
almost instant, almost 
free, almost 
untraceable online 
distribution of pirated 
content through peer-
to-peer file sharing 
networks. 

These networks are 
the new breeding 
ground for the piracy of 
digital content. Besides 
satisfying the rampant 
consumer appetite for 
up-to-the-minute 
downloaded 
entertainment, they 
provide instant high 
quality source material 
for piracy gangs 
running major 
international business 
operations. 

Once this source 
material is in their 
hands, it goes straight 
to the factories that are 
busy churning out 
counterfeit CDs and 
DVDs for sale in  
street markets and 
online auctions across 
the globe.   
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Patterns are  
often the  
vital clue  

For the owner of a 
global brand, a single 
auction sale of a few 
dozen items may seem 
unimportant.  

But when the same 
auction is repeated 
every day of the year, 
under three different 
pseudonyms, that 
cannot be ignored. 
There’s obviously 
more going on than 
meets the eye. 

In fact, some 
counterfeit trading 
operations run scores 
of auctions 
concurrently, behind 
many different 
facades.  

Envisional’s patented 
technology is able to 
detect these 
distributed trading 
patterns, alerting you 
to suspicious auction 
sites and suspect 
auctioneers and 
allowing you to 
maximise the impact 
and effectiveness of 
your takedown 
processes. 
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Our technology makes the impossible easy 
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Contact us 

 
Envisional Ltd 

Betjeman House 

104 Hills Road 

Cambridge 

CB2 1LQ 

 
 

Telephone 

+44 (0)1223 372400 

 
 

Email    

info@envisional.com  

 
 

Web 

www.envisional.com  
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