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Turning the tide 
Why new strategies are urgently needed to 
counter the surge in online video piracy �
 

·  Movie theft 

·  TV piracy 

·  Peer-to-peer networks 

·  Digital copyright 
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An accelerating trend�
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The hidden  
world deep 

 below the web 

The number of people 
and transactions on 
the “deep Internet” is 
growing all the time. 

This is the land beyond 
the World Wide Web, 
way beyond the reach 
of the search engines. 
It is a high-tech realm 
of peer-to-peer file 
sharing networks and 
encrypted protocols, 
private portals and 
indexing sites, 
secretive newsgroups 
and Internet relay chat 
channels.  

It is largely invisible 
and often ignored – to 
their cost – by the 
copyright owners who 
have most to lose. 

Yet, for all its technical 
complexity, it has 
become part of the 
lives of millions of 
ordinary people.  

They go there to 
download free copies 
of music, TV shows 
and Hollywood movies. 
And while their actions 
obviously involve 
consuming copyrighted 
products without 
paying the creators for 
the right to do so, they 
simply do not see what 
they do as piracy.  
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Quick release�
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BitTorrent: 
All for one  

and one for all 

BitTorrent is a truly 
revolutionary idea. 

Normal peer-to-peer 
interaction works on 
the one-to-one model – 
one person who wants 
piratedvideo.avi 
downloads it from one 
other person who 
already has the file.  

But with BitTorrent, 
everyone who wants 
this video becomes 
part of a huge swarm 
of downloaders, each 
grabbing small 
sections of the file from 
other people in the 
swarm. As soon as one 
user has downloaded a 
particular part of the 
file, he or she can 
upload it to anyone 
else in the swarm who 
asks for it.  

BitTorrent taps into a 
vastly underused part 
of Internet connectivity, 
the individual user’s 
own upload bandwidth.  

Each new user brings 
demand (the wish to 
acquire a file) but also 
contributes supply, in 
the form of uploading 
capacity. And there is 
no need to queue to 
download, as new 
users can join a swarm 
and start downloading 
straight away.   
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BBC revels  
in freedom  

to experiment 

In the UK, the BBC 
has tried out an 
“interactive media 
player” that lets 
viewers download BBC 
television programmes 
automatically and 
watch them for up to 
seven days after they 
have been transmitted. 

Making the most of its 
privileged position as a 
licence-funded 
broadcaster, without 
the need to collect 
revenues and show a 
profit, the BBC has 
enjoyed the freedom  
to innovate and 
experiment.  

The enthusiastic 
reaction from viewers 
who have tried the 
media player has 
already encouraged 
BBC managers to 
announce their plans 
for the next step. 

The BBC is now 
promising that it will 
open up the entire 
schedule of one of its 
main television 
channels through the 
“imp” within the next 
few months. 
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Cultural evolution�
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P2P takes  
over as the  

Net’s big thing 

It’s a disturbing thought 
that more than 60%  
of all the world’s 
Internet use is now 
accounted for by  
peer-to-peer traffic.  

Already, at least  
5 million people in the 
Western countries 
regularly use eDonkey, 
BitTorrent and other 
P2P file sharing 
networks to swap high 
quality copies of 
movies, television 
shows, music, games 
or computer software.  

It is hardly likely to stop 
there. The world’s 
appetite for up-to-the-
minute entertainment is 
virtually insatiable, and 
there is no legitimate 
file sharing service that 
offers anything like the 
convenience and 
choice available via 
pirate downloads – at 
any price.  

Fast, cheap broadband 
connections, new 
software that makes 
downloading quicker 
and easier and a 
strong word-of-mouth 
momentum are all 
combining to make 
further rapid growth 
almost inevitable.     
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Mounting a disruptive defence 
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Stop now,  
or we’ll see 

you in court! 

In late 2005, content 
owners started to feel 
the momentum was 
with them, as courts 
around the world 
began to rule against 
commercial file sharing 
services. 

The people behind 
Morpheus and 
Grokster lost in the US 
Supreme Court, while 
Australia’s Sharman 
Networks, the owners 
of Kazaa, was found 
guilty of “contributory 
infringement”.  

In Korea, Soribada 
was closed down and 
its CEO was charged, 
while the brothers 
behind Taiwan’s Kuro 
network were  
given fines and  
suspended sentences.  

Catching the mood, 
the Recording Industry 
Association of America 
fired off cease and 
desist notices to seven 
peer-to-peer networks, 
chalking up early wins 
as two, WinMX and 
i2Hub, shut up shop.  

Some of the others 
have started to filter 
out copyright content 
or found ways to go 
legitimate. BearShare 
recently agreed to pay 
$30m to settle charges 
against it, selling on its 
technology to a new, 
authorised, poacher-
turned-gamekeeper 
service called iMesh.  
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Suffer the 
ads for free  

TV downloads 

Disney-owned ABC 
Television is putting 
some of its biggest US 
hits onto the Internet – 
free of charge, as long 
as you are prepared to 
sit through the ads. 

Disney is already a 
leader in the rush 
towards a new world 
order, as the first of the 
media giants to offer 
TV and movie 
downloads via iTunes.   

Episodes of Lost, 
Desperate Housewives 
and Grey’s Anatomy 
are available to US 
viewers one day after 
they go to air, with ads 
that are hard-coded so 
they cannot be 
skipped. 

An end-of-season pilot 
in May 2006 was seen 
as highly successful by 
Disney and ABC and is 
believed to have had 
the effect of boosting, 
rather than harming, 
offline viewing figures. 

But this hit series 
content is still not 
available to viewers 
living in territories 
outside the US, and 
these are the markets 
in which TV piracy is 
currently rampant.   
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Movie giants 
let a hundred  

flowers bloom 

New options are 
appearing all the time,  
as film and TV 
companies try to come 
to terms with changing 
technologies and 
consumer demands.  

AOL and Universal are 
now offering films like 
King Kong and Pride 
and Prejudice as a 
digital download and 
DVD twin-pack – you 
download first and a 
single DVD is sent 
later by post.  

The download is 
permanent, but you 
don’t get the bonus 
material or the proper 
packaging and it still 
costs as much as a 
normal DVD. What’s 
more, the films cannot 
be viewed on Sony 
PSPs, Apple Macs or 
video iPods.  

In the US, Warner 
Bros has teamed up 
with BitTorrent Inc, 
creator of the bittorrent 
protocol, for a new 
service that will make 
downloading films far 
faster. This will clearly 
have the edge over 
one-to-one downloads, 
and the films include 
big hits like Harry 
Potter and the Goblet 
of Fire and The Matrix.  

But downloads can 
only be watched on a 
single PC, you can’t 
burn DVD copies and 
you still pay the full 
DVD price.  
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